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Elevating Digital Experiences
Through UX Design

l help users achieve their goals as a UX Consultant, Product Researcher,
Ul Designer, Brand Strategist, Social Media Manager, Al Designer
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| am a seasoned UK-based UX Designer with 25+ years’
of experience turning “hmm, this is confusing” into “wow,
this Is effortless.”, bringing a high level of energy and a
genuine passion for crafting intuitive, user-centric, and
visually compelling experiences. With a comprehensive
understanding of UX methodologies, advanced user
research, product management.

Plus 15 years of experience as a full-stack developer, |
possess a deep expertise in back-end technologies,
frameworks, version control, and languages.
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Your next UX Designer

UI/UX Design & Research
Expertise in Lean UX, UX Design & Development, UX Research, and creating scalable, maintainable web applications.

B2B Collaboration & Solution Skilled in working closely with businesses to understand their needs, translate requirements
into technical solutions

Business Liaison
Skilled in B2B communication, consultancy, and interpreting briefs to align design solutions with business goails.

UX Strategy & Research
Specializing in user stories, empathy mapping, user journey mapping, flow analysis, and A/B testing.

Rapid Prototyping & Wireframing
Expertise in fast-paced wireframing, prototyping, and translating designs into usable web applications.

Digital Marketing & SEO
Knowledgeable in integrated marketing, social media marketing, on-page SEO, link building strategy, Google Ads, and
Google Analytics.

Web Development, Management, and Server-Side
Expertise in creating and integrating APls, managing databases (SQL/NoSQL), handling server-side logic with languages
like SCSS, Node.js and Python, and ensuring secure user authentication and deployment through DevOps practices.







My Ul Approach

User-First: | prioritize user needs through research.
iterative: | design, test, and refine continuously.
Data-Driven: | base decisions on user data.
Accessible: | design for inclusivity.

Simple: | create clean, clear interfaces.
Consistent: | maintain design consistency.
Collaborative: | work closely with teams.
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Athena

Challenge: People struggle to get quick, reliable medical advice,
leading to anxiety and poor health decisions.

Approach: An Al-powered medical assistant provides instant,
accurate answers using verified medical data, guiding users
toward the right care.

Outcome: Faster, more informed health decisions, reduced

unnecessary doctor visits, and improved access to trustworthy
medical Iinsights.
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Challenge: The Claim Guys needed a streamlined and user-
friendly online form to simplify the PPI claim process and increase

conversion rates.

Approach: | designed and developed an intuitive online form app,
focusing on ease of use, clear instructions, and a mobile-first
design. | prioritized a short, simple application process to
Minimize user drop-off.

Outcome: The Claim Guys now have a high-converting online
form app that has significantly increased PPI claim sulbmissions.




My UX Approach

v User stories, empathy, journey mapping, and flow analysis
v A/B testing and iterative design improvements

v Aligning UX strategies with business objectives

v Fast-paced wireframing and prototyping techniques

v Developing intuitive and engaging digital experiences

v Translating design concepts into functional applications
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MEDICAL &

Challenge: UX audit: Cluttered medical app interface, complex
workflows, and missing dashboards hampered efficiency;
competitors offered better solutions.

Strategy: Competitor analysis, user personas, and iterative
prototyping focused on clear navigation and accessibility for
medical staff.

Solution: Redesigned app: Streamlined workflows, dashboards,
mobile optimization, and advanced filtering/prioritization
Improved usabillity and productivity.
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Challenge: The Pantry & Kitchen needed a stronger brand identity
and online presence to effectively sell their food products.

Approach: | developed a brand strategy (story, visuals, target
audience), redesigned their website (e-commerce, recipes, blog),
created engaging social media content, and designed
packaging/marketing materials.

Outcome: The Pantry & Kitchen now has a clear brand identity,

increased online sales, and stronger customer engagement.
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v | base strategies on deep market and audience understanding.
v | define a brand's core purpose and values.

v | craft unigue brand identities that stand out. @
vl ensure brand consistency across all touchpoints.

v ldevelop actionable brand roadmaps.

v~ | bring brand stories to life creatively.

v/ I measure brand impact and optimize strategies.
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Tools & Software Proficiency

Design: Figma, Adobe CC, Sketch

Project Management: Jira, Confluence, Agile methodologies
Web Development: Node.js, SCSS, SQL/NoSQL, APl integrations
Marketing & Analytics: Google Ads, Google Analytics, SEO best
practices
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What | succeed in 7
Agile & Business Liaison

v" Working in Agile environments using Scrum/Kanban
v Sprint planning, timekeeping, and project roadmaps
v’ Effective client and stakeholder communication
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Challenge: Flora & Fauna needed a stronger brand identity and
online presence to sell culinary plants, including a mobile app.

Approach: | developed a brand strategy (story, visuals),

redesigned the website (e-commerce, SEO), created a mobile
app (plant info, recipes, community), and designed marketing

materials.

Outcome: Flora & Fauna is now a recognized culinary plant
brand. Traffic iIncreased, sales grew, the app Is popular, and

customer loyalty Is strong.







Challenge: Yum Yum Doughnuts needed a

stronger brand presence and a digital strategy to
Doost sales and customer loyalty.

Approach: | developed a brand strategy (story, visual identity,
target audience), designed a user-friendly mobile app (ordering,
rewards, store locator), created engaging social media content,
and designed in-store marketing materialis.

Outcome: Yum Yum Doughnuts now has a recognizable brand,

Increased online orders via the app, and stronger customer
engagement.






Challenge: Ranger, a clothing brand, needed a stronger brand

identity and a more engaging online presence to increase sales
and brand awdreness.

Approach: | developed a brand strategy (story, visual identity,
target audience, messaging), redesigned their website (e-
commerce, product showcases, blog/lookbook), created

compelling social media campaigns, and designed marketing
materials (e.g., catalogs, ads).

Outcome: Ranger now has a distinct brand identity, increased
online sales, and improved brand visibility.



& Integrations

Languages

Knowledge of HTML, CSS, JavaScript, and popular frameworks (React, Angular, Vue.js).

Problem-Solving & Algorithms

Strong understanding of algorithms, data structures, and design patterns to write

efficient, optimized code.

Software Development Methodologies

Familiarity with Agile practices, sprint planning, and iterative development with

Proficiency in Version Control Systems.

Databases And Data Management

Proficiency in databases like MySQL, with ability to design and implement schemas,

manage migrations, and optimize queries.

Software Architecture & Design

Understanding of Model-View-Controller architecture with knowledge of common

patterns and ability to build scalable and performant systems.

Testing & Debugging

Ensuring that different parts of the system work together seamlessly with strong

debugging skills

Software Development
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Al Posts - Al writer

o Elevate your content creation with Al Posts. Say goodbye to writer's block and time-
consuming research. With our Al-powered writing assistant, you can effortlessly generate
high-quality, SEO-friendly content for your blog articles.

Unlock the potential of artificial intelligence to streamline your content creation process and
engage your audience like never before. Get ready to discover a smarter way to write and
transform your ideas into captivating posts effortiessly.
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Content creation can be time-consuming and require a lot of human effort, especially
for generating large volumes of text, as part of the DotSimple project, | worked on an

Al Writer to solve that issue.

® Technologies Used
Languages: Python, JavaScript (for frontend if needed)

Al Model: OpenAl's GPT-3 or Hugging Face's Transformer models (GPT-2, BERT)
Frameworks/Tools: Flask, Vue.js, OpenAl API

Libraries: Transformers, NLTK

© How It Works

1. Frontend: The user enters a prompt in a text area and submits it.
2. Backend: The Flask server receives the prompt, uses the GPT-2 model to
generate text, and sends back the generated content.

3. Frontend: The generated text is displayed to the user.

© Conclusion
This Al Writer uses pre-trained models (like GPT-2) to generate human-like text

based on user input. The architecture includes a simple Flask backend for model
processing and a React.js frontend to interact with users. You can extend this
with more features, a better Ul, or even integrate with other language models for

different use cases.



Content creation can be time-consuming and require a lot of human effort, especially

for generating large volumes of text, as part of the DotSimple project, | worked on an

Al Writer to solve that issue.

® Technologies Used
Backend: Python, NLP libraries, and Elasticsearch

Frontend: HTML, CSS, Vue.js
Machine Learning: Pre-trained NLP models (GPT-3)

Search Engine: Elasticsearch

© How It Works
1. NLP Parsing: When a user types a query like "Caffe Mocha under £5," we use

spaCy to extract entities such as: type: "mocha" | Price: "£5"

2. Search Query Construction based on the parsed data (type and price), |

constructed a search query for Elasticsearch.

3. It then send this constructed query to Elasticsearch, which performs the

actual search against the product index.

4. On the server then returns a list of filtered products that match the user’s

query:.

@ Conclusion
By integrating this Al search function, the website scaled and adapted to more

complex queries and provided a better search experience for users.
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How | Can Help Contribute
Working Together

v Extensive experience in UX research and design

v~ Abillity to bridge the gap between design and development

v Effectively communicate design concepts and rationale to

v stakeholders (clients, managers, developers) with varying
levels of design knowledge.

v Strong business acumen and client collaboration skills

v~ Flexible and adaptable to various project needs

v~ Thriving in fast-paced, dynamic work settings with the abillity
to prioritize tasks and manage multiple projects
simultaneousily.
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Know people who may need my help? Please share this with someone
Who Is In need of my skills and experience.

Thank you



